8. KAJEHJIAPHBIA VYEBHBIA I'PAPHK

Tadonuua 3. Kajennapnabiid yaednbliil rpadgnx.

VuebHbIe Heme Obmee

Ne | HanmeHoBanue MOXYJIs KOJ-BO

1 2 3 aK.4yac.

1. | Ocobernoctu BOCHPHATHA
vH(popmalu B PO 1 Mupe: TeHIEHIHH 5,2 5.2
U TPEHIBI

2. | Hudporoii cien YHUBEPCUTETA 4,2 4,2

3. | Kak moBhICHTB  KadecTBo  cailita 72 72
VHHBEPCHUTETA

4. | HopoxHas KapTa yIydIleHWH O3HIHA 6. 5 g9
B M-Rate u peiitunre Brand Analytics ’ ’

5. | Meaua-crparerud By3a T2 Tk
IIpomesicymounas ammecmayus 2 2
Hmozosaa ammecmayus 2 a
Hroro B Hexemio: 16,6 15,4 4 36

Kanenpapueiit y4eOHbI rpadguk M y4eOHBIH IUIaH IIPOrpaMMBl IOBBIICHUS
KBaTM(HKAIMH MOTYT BapbupoBarkes. [1pu neobxomumocTs Ang 00ydaroniuxcs BEICTPauBacTCs

HIHMBHIYATEHEI 00pazoBaTenbHEBIH MapoIpyT.

JOKYMEHT NMOANMmMCAH
QNEKTPOHHOW NOAMUCHIO

Ceptucukar: 01E5ABB7000DB02C9B4FB0O6D14FEOA0312 1 8
Bnapeneu: ApxaHosa WpuHa BagumoBHa
[OencreuteneH: ¢ 25.05.2023 go 25.08.2024
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